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What we learn after this 

Presentation?

• What is Modern Marketing ?

• Present Social Media/Network

• Effective usage of Social 

Media/Networks for Marketing of 

Library Services



What is Modern Marketing

Modern Marketing is that function of the 

organization/Library that can

Keep in constant touch with the  
organization’s/Library’s user

Read their needs

Develop products/services that meet these 
needs

Build a program of communications to 
express the organization’s/Library 
purposes.



Difference between

Traditional 

4 P’s of Marketing 
(Neil Borden 1953)

Modern

4 C’s of Marketing
(Robert F. Lauterborn 1993)

1 Product                   → 1 Consumer

2 Price                         → 2 Collaboration

3 Place                       → 3 Convenience 

4 Promotion                → 4 Communication 



Difference between
Traditional 

Marketing for Library

Modern

Marketing for Library

Brochures, Pamphlets              Website, Blog

Orientation Virtual Tour

Traditional Anticipatory 

Services                     

e-Alert, RSS Feed

Promotion through 

e-mail, Telephone or 

Latter  

Promotion through 

Social Media and Mobile



Importance of Marketing  

• “If library and librarian does not do strong 

marketing of library and its services, in 

future libraries will become warehouses or 

godowns”  - VCN



What is Modern Library 

Marketing

Connecting user/customers/patrons 
with library services



How we can do 

Marketing of Library  

Services ?



Library Marketing (Traditional) 

• Library orientation 

• Organizing events

• Library website

• Expert lectures 

• Book display, Book exhibition and Theme 

display 

• Locators in the library 

• Training on Technology



Library Marketing (Social Media)

• Social media is about sharing, 

learning, conversations and giving.





Why Facebook, Twitter & Wikipedia ?

• Facebook (Mark Zuckerburg, 2004) has more 

than 800 million active users, one which rivals 

the population of the United States







Why Facebook, Twitter & Wikipedia ?



Why Facebook, Twitter & Wikipedia ?

• Twitter (Jack Dorsey, 2007) has more than 

200 million active users up to 2011

• 50 million. The average number of Tweets 

people sent per day

• 572,000. Number of new accounts created on 

March 12, 2011.

• 182%. Increase in number of mobile users 

over the past year



Why Facebook, Twitter & Wikipedia ?



Why Facebook, Twitter & Wikipedia ?

• Wikipedia (Jimy Walls & Larry Sanger, 2001) 

has more than 20 million articles and has about 

100,000 regularly active contributors as on July 

2011

• Wikipedia is become the largest and most 

popular general reference work on the Internet

• 365 million readers worldwide and Estimated 

that Wikipedia receives 2.7 billion monthly 

pageviews from the United States alone



Why Facebook, Twitter & Wikipedia ?



Benefit of Using Social 

Media/Network

• Free of Cost 

• Easy to Use

• Social Media/Network can reach to lager 

audience 

• Real time information sharing network

• Easy to get feedback of users

• Library can use for Promotional activities

• More informal and friendly for communicating 

with user better than going traditional way



How we can use Social Media

• Setting up library Social Media Account

• Link to Library website (very 

necessary)

• Create a welcoming and informal 

description of the library

• Always options for customization



What should we Post (Upload) 

on Social media
• Library news and events

• New additions to your collection (new 

bibliographic citation management tool)

• Links to articles, videos, etc.

• Community information

• Solicit feedback (Why do you use the library?)

• Respond to people (What would be interesting 

or useful to them)

• Pictures (Events, Library photos)

• Anything else (Know your community)



How to market your presence

• Talk to people (Word of mouth is one of 

the most powerful forms of marketing 

,Reference desk)

• Instruction sessions

• Print advertising

• Web ads

• Build a contingent of friends (suggest a 

page to friends)

• Follow and be followed in return

• Maintain communication



Thank You


